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Memory Inventory
he Prodution and Consumption  
o Memory Goods in Argentina

Thursday aernoon at the Plaa de Mayo, the Madres hold their 
eekly marh, and several members attend to a stand around hih 
a rod gathers to buy produts — ranging rom books to key rings. 
On a sunny Sunday morning, tourists explore the street market o 

San elmo, here an artist sells his photographs; one photograph portrays 
tango daners, several others projet the “memory theme” o the Madres’
marhes. Monday night aer a perormane o the eatro X la Identidad 
(a projet developed by the Abuelas de Plaa de Mayo), the publi buys
-shirts outside o a donton theater. On a indy Saturday aernoon, 
under the highay that replaed Club Atlétio, a enter or torture and 
extermination, doens o people attend the inauguration o a ne “espaio 
para la memoria,” and ativists rom ..... (Hijos Por la Identidad y la 
Justiia Contra el Olvido y el Silenio) onurrently sell -shirts and al-
endars. he list goes on.

he above vignettes portray the ity o Buenos Aires during the last 
months o , the year that marked the thirtieth anniversary o the 
Madres and the Abuelas de Plaa de Mayo. hree deades o persistent and 
ourageous ampaigns by ativists, and a series o politial measures taken 
by the Kirhner administration, have brought human rights and memory 
issues to the oreront o Argentina’s politial agenda. A monument to the 
vitims o state terrorism stands in the Parue de la Memoria. And soiety 
hallenges the ulture o impunity, both by proseuting torturers and as-
sassins and by reovering ormer torture hambers as spaes or memory
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(e.g., the inamous , planned to house ultural and eduational insti-
tutes run by human rights organiations).

he strong presene o this traumati past in the publi sphere, in an 
environment o trials and ommemorations, reates a multilayered soio-
politial spae or the prodution, giving, selling, and onsumption o 
memory produts/artiats. his hapter inventories these produts — a 
broad ategory o memory-message arriers that inludes books, s, 
videos, c-s, and appointment books, as ell as souvenirs and memo-
rabilia, suh as -shirts, key rings, alendars, mugs, posters, money lips, 
and magnets. It examines both the makers and the onsumers o these 
objets, identiying ho benets, ho buys, and hat motivates the buying 
o these objets.

Framing the Discussion

his hapter ouses on the proess by hih these produts ome to em-
body the past; the messages transmitted through them; and the eets o 

Figure . Madres de Plaa de Mayo bookstand at their eekly hursday marhes, 
September . (Photograph by Laurie Beth Clark and Mihael Peterson)
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buying, using, and olleting memory artiats on both the onstrution 
and the transmission o memories. I argue that human rights organiations 
and institutions largely ontrol the prodution o memory artiats. While 
the marketing o memory messages may or may not inlude the exhange 
o money, identiying the makers and onsumers o these memory arriers 
helps to explain the politial eonomy o memory. he olloing uestions 
guide my analysis: What do individuals, organiations, and institutions 
sell? What ill they never sell? Ho do these memory produts interlink 
ith struggles or truth and justie? Ho do they ontribute to maintain-
ing the memories o state terrorism? Are memories o the ditatorship be-
oming a ommodity? Should e ategorie these items as memory prods 
or memory kitsh? o rame the disussion, I onsider the historial/ 
mnemoni ontext; the marketing o memory; the onsumption o the 
past; and the produers o memory goods.

he Historial/Mnemoni Context
As memories evolve over time, memory as an ongoing onstrution proess 
must be analyed ithin a spei historial, mnemoni, politial, and ul-
tural environment — in this ase, the year . During the last months o 
 many debates, talks, onerenes, and orkshops entered on memo-
ries o the ditatorship. Disussions oused on this area revealed reurrent 
subjets: revolutionary ativism, monuments, museums, and memory’s 
presene in lm and the arts.1 Moreover, in  the oial memory dis-
ourse mirrored that o the Argentine human rights movement, harater-
ied by strong allianes ith, and oial sal support rom, ederal and 
loal government.

his historial moment in Argentina onrms that there are aves o 
interest hen remembering violent periods. he most important events in 
one’s memory our beteen the late teens and early tenties.2 On aver-
age, monuments, exhibits, and/or lms depiting historial events emerge 
– years aer an experiene. One explanation or this phenomenon is 
that people try to distane themselves rom devastating events immediately 
aer they our. A seond, and ompatible, explanation highlights the at 
that aer to or three deades, those diretly responsible or the repres-
sion have ithdran rom publi lie.4 I oer an additional explanation: 
the proess o remembering develops not only as a onseuene o time, 
but also in response to partiular politial events. In the ase o the year 
, eorts in Argentina to put perpetrators on trial reaakened memory 
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around the events that had transormed itiens’ lives thirty years earlier. 
Additionally, by , the generation that had been terroried by the mili-
tary regime had auired the politial poer to ollo through on reen-
gaging the memory projet. In the broader politial limate, hoever, not 
only does this partiular generation remember, but also soiety as a hole 
has begun to reonstrut memory. Both the itnesses to the ditatorship 
and the younger generations have ommitted themselves to preserving its 
memories and thereby shaping the present ave o remembering. Youth 
has thus beome entral to soietal organiation, and ne generations 
at as primary abriators o mnemoni sites.5 Ativists, suh as ..... 
members and others belonging to the post-ditatorship generation, engage 
in reonstruting memories o this past, both produing and onsuming 
memory messages and goods.

he Marketing o Memory
he marketing o memories o state terrorism alls or onsiderations o 
message and produt onsumption. he ritial itien o reasoned judg-
ment has turned into a onsumer o pakaged images and messages; on-
sumption is a trait o our identity.6 Indeed, onsumerism is so entral to 
our ulture that e pride ourselves on being politially orret onsum-
ers: e disuss onsious onsumption and pay attention to ho our buy-
ing aets our soieties; and e buy green produts, boyott seatshop-
produed merhandise, and shop or “red™ produts,” hen prots go to 
auses in hih e believe. As onsumption in ontemporary soiety has 
beome a orm o soiopolitial partiipation, e need to analye hat and 
hy e onsume.7

Beyond the onsumption o material goods lies the onsumption o 
ideas — the ous o both politial and soial marketing. In presidential 
ampaigns, or example, andidates aim to sell their ualities and to on-
vine itiens that their eletion ill ontribute to the ell-being o the 
nation. Similarly, human rights ativists aim to persuade soiety and gov-
ernments that truth and justie are essential or demoray. Soial mar-
keting ampaigns employ strategies similar to those used or selling so 
drinks, but aimed speially at onsumption or the purpose o hanging 
behavior. Likeise, the marketing o memories o state terrorism has sev-
eral goals. In an environment here dierent versions o the past ompete 
or hegemony, human rights ativists aim to broaden support or their spe-
i points o vie and demands. hrough onsumption, they enourage 
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the adoption o their ideologial positions, hoping to modiy behavior by 
prompting soiety to partiipate in their struggle.

he Consumption o the Past
he marketing and onsumption o the past is done via “not-or-prot” 
and “or-prot” ventures. First, there exists a marketing o the memory 
message that does not involve selling goods. For example, the Asoiaión 
Madres de Plaa de Mayo organied an exhibit o books by disappeared 
riters at ,8 and the museum o memory in Montevideo ons a ol-
letion o objets that ere made by prisoners as souvenirs. he proliera-
tion o memorabilia sold around the orld illustrates the protable side 
o marketing and onsumption, the ous o this analysis. “Souvenir so-
iety” thrives through the ommodiation o nostalgia. While this om-
modiation prolierates around the orld,9 in Latin Ameria, the eort to 
turn the image o Che Guevara into prot-making merhandise provides 
one key example. Alberto Korda’s photo o the heroi guerrilla, one o the 
most-reprodued images in the orld, an be ound on tank tops, mugs, 
ip-ops, and beyond. Moreover, the publi broadly allos or the business 
o prot-making through historial reprodution, as evidened in story-
telling produts ranging rom paperbaks to lm.10 Although I do not ous 
on books and lms in this hapter, e should be aare o the business o 
memory in relation to suh memory produts.11

Produers o Memory Artiats
he at o onsumption, hether o ideas or material goods, reuires to 
main ators: produers and onsumers. here are several produers o 
memory messages and goods, inluding oial representatives. he state 
shapes oial memories and versions o history that may evolve or de-
volve, depending on the government in poer. Its institutions produe 
messages that may or may not lash ith human rights ativists. In  in 
Argentina, at the beginning o ivilian rule, the rhetori o “to demons” 
as the prevalent oial disourse, hih reerened the violene o the 
state as a response to the violene o guerrilla organiations. In , 
hoever, oial memory as advaning the agenda o the human rights 
movement, hih emphasied that rather than “to demons,” in Argen-
tina there exists () the vitims o state terrorism; and () those guilty o 
rimes against humanity, ho must be proseuted.12 On the other hand, 
ivil soiety is ative in the prodution o memory messages that may sup-
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port or ounter oial versions o memory. Produers range rom human 
rights groups to the media, rom artists to aademis. he transmission 
o memories in a soiety devastated by state terrorism involves everyone, 
even those ho promote amnesia. Memory battles thus take plae in sev-
eral ultural realms and through various media, inluding the produts 
disussed here.1

his hapter ouses on a seletion o produers rom three main ate-
gories. he rst ategory inludes human rights organiations omprised 
o relatives o the desapareidos. hese inlude the Madres de Plaa de 
Mayo (the mothers o the disappeared), hih has divided into to groups: 
the Asoiaión Madres de Plaa de Mayo — the group I analye here — and 
the Madres de Plaa de Mayo Línea Fundadora, hih is not part o this 
analysis. hey also inlude the Abuelas de Plaa de Mayo (the grandmoth-
ers o the disappeared); and ..... (the adult daughters and sons o the 
disappeared, murdered politial ativists, or ativists ored into exile). he 
seond ategory inludes human rights institutions, illustrated by the In-
stituto Espaio para la Memoria () and Memoria Abierta. And the third 
ategory involves independent artists, onsisting o photographers and a 
ashion designer.

Mapping the Memory Products/Artifacts

Human rights organiations and institutions atively pursue truth and jus-
tie. hey link their messages, their ativities, and the artiats that they 
produe. Similarly, independent produers reate memories ith their 
ork, both draing on ativists’ ampaigns and inorporating their on 
perspetives. A variety o symbols, images, and ords transmit memory 
messages: disourses, events, and objets. hey thus beome the material 
arriers o diverse historial, ultural, and mnemoni meaning in hih 
memory “takes root”:14 they are the “tehnologies o memory” through 
hih “memories are shared, produed, and given meaning.”15

A variety o ultural produts represent memory o the ditatorship. 
hese objets reinore spei representations o this past, enouraging 
memory or orgetting.16 Moreover, human rights organiations’ messages 
are not roen in the past, but are dynami and dependent on the politial 
limate and other surrounding irumstanes. hey make onstant and 
hanging links to the present. Human rights organiations thus avoid a 
nostalgi and sterile use o the ditatorship: theirs is a memory at the ser-



Memory Inventory | 3 

vie o justie — the exemplary memory dened by odorov.17 heir prod-
uts onseuently reet these evolving and interative messages.

Human Rights Organiations
cc   z  . his group produes and sells 
the most memory artiats. heir produts link to the Madres’ ativism. 
Prompted by the military regime’s illegal detention and disappearane 
o their hildren during the s, the Madres demand aountability 
or the past and engage in ne ativities that ontinue the ommitment 
o their disappeared hildren to soial hange. he produts sold by the 
Madres inlude oee mugs, -shirts, key rings, magnets, postards, post-
ers, appointment books, buttons, and money lips. hey also sell books 
and videos/s, hih are not all produed by or diretly linked to the 
ause o the Madres. his merhandise is sold in to main loations: their 
bookstore and at a stand in Plaa de Mayo during their eekly hursday 
marhes. he memory merhandise that the Madres produe and/or sell 
must be urther ontextualied by their ativities and projets, inluding: 
the eekly marhes; a university, publishing house, bookstore, and oee 
shop all ounded in their name; their ultural enter Nuestros Hijos in 
the Shool o Oers building o ; and their housing onstrution 
program.

he hite kerhie, meant to invoke the diapers o their hildren, has 
beome not only a branding symbol o the Madres’ struggle, but also the 
uintessential memory symbol o the Argentine human rights movement. 
Alluding to the strong mother-hild link, the Madres ear it as a orm o 
identiation at all o their publi appearanes. his pratie began ith 
the annual pilgrimage to the Virgin o Luján in , here they rst ol-
letively denouned the disappearanes o their hildren by the military 
regime. Initially, they ore atual loth diapers on their heads.18 Later, they 
replaed the diapers ith hite kerhies. Posters, publiations, and all the
Asoiaión’s produts reprodue this logo. It is also dran on sidealks
and other suraes here the Madres hold publi appearanes: an insrip-
tion o their struggle that marks the urban landsape.19

Over the years, the Madres have employed some mottos, one o hih, 
“We ant them alive,” they insribe on their kerhies. his motto summa-
ries their raison d’être; it is a statement alling or truth as a rst and nees-
sary step to justie. his rhetori embodies many meanings: their insistene 
that the desapareidos taken alive must reappear alive; the expetation that 
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those ho kidnapped them, those ho gave orders, and those ho tortured 
and raped them must be exposed; and the idea that the respetive amilies 
have a right to kno the details o the desapareidos’ ate.20

As long as those guilty or the rimes against their hildren remain ree, 
the Asoiaión says it ill onsistently reuse reparations, oers o exhu-
mation, and monuments. Other mottos thus portray the Madres’ ontinu-
ing demands or aountability: “We on’t orget, e on’t orgive, e 
on’t alter,” and “No to exhumations; no to eonomi reparations; no to 
posthumous homages.” In parallel ith these mottos, hih express their 
entral demands, the Madres also employ mottos in solidarity ith other 
auses and movements. Examples inlude “No to the payment o the or-
eign debt,” “Freedom or politial prisoners,” and “Demoray ith hunger 
and impunity is a joke.”

he memory arriers produed by the Asoiaión employ both their 
symbols and their mottos. All are adorned ith the hite kerhie, either 
used alone or in multiples orming a semiirle. Most o the -shirts, key 
rings, magnets, buttons, money lips, and oee mugs sold by the Madres 
also portray this hite kerhie, or a semiirle o kerhies, over a blue 
bakground, and bearing the organiation’s name. One example, the image 
o the kerhies marhing around a stool ith a military ap on it, implies a 
metaphorial trial o the military by the Madres. In , some o the prod-
uts (suh as money lips and magnets) plaed the semiirle o kerhies 
around the ionographi image o Che Guevara ith his blak beret and a 
red star. While the Madres have alays publily proessed their admiration 
or this revolutionary leader, this design expliitly links the Madres ith 
Che, thereby uniting to poerul ions o Latin Amerian politial imag-
inary in a single produt. he Madres also link imagery ith mottos; or 
example, they sell key rings ith the kerhie and the motto “Not a single 
step bakard,” and -shirts ith the kerhies enirling the military ap 
and the motto “3 years o lie deeating death.”

he Madres’ publiations inlude oee-table books, books about their 
history, books o poems, a magaine, and other printed material, suh as 
appointment books, posters, and postards. hese produts, ontaining 
photographs o the Madres, usually doument dierent aets o their a-
tivism. Suh images at as a reminder o the sope and style o the Madres’ 
struggle, and the diverse arenas in hih it takes plae — or example, at 
marhes, in onrontations ith military oers, at meetings ith orld 
leaders, or at rok onerts. he Madres’ images also adorn postards and 
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posters reated by artists ho have supported their struggle by donating 
these piees.

he annual appointment books reet the hanges in the sope o the 
Madres’ ativism over time. In , a time o eak prospets or justie, 
the insriptions in the notebook rearmed the rusade or aountability. 
By , the Asoiaión as endorsing the administration’s oial human 
rights poliies, delaring that the government as no longer its enemy. On 
their thirtieth anniversary, the Madres’ messages prolaimed their om-
mitment to soial hange and the redress o injustie through the build-
ing o lo-ost housing naned by the government. he site o the rst 
o these projets, loated in a shantyton, is alled the “White Kerhie 
Neighborhood.” hrough this projet, omen and men are paid to de-
velop onstrution skills and build their on houses. hey thus beome 
homeoners and also learn skills that ill allo their reinsertion into the 
labor market.

he  appointment book onveys the impat o the housing projet 
“Sueños Compartidos” (Shared Dreams) on that ommunity. Its images 
eatured the neighborhood’s transormation: mothers and orkers/oners 
at the onstrution site, hildren at the kindergarten, a roded aeteria. 
Partiipants in the projet, expressing ho it had hanged their lives, au-
thored the insriptions: “I am proud that, nally, I eel that I’m a model 
or my hildren” — “he Madres gave bak to us the desire or living. I am 
 years old and never thought that I ould enjoy so muh aking up at  
 ..” — “It’s hard to tear don hat is built ith the heart.” Partiipants 
also rote mottos both about the past (the ditatorship), and about politi-
al matters aeting ontemporary Argentina, suh as “Jail or genoide,” 
“he lak o jobs is a rime,” and “We struggle or Latin Amerian unity 
and against imperialism.”

he hite kerhie sometimes appears on onstrution helmets these 
days. he onstrution o the housing projets has emerged as one outome 
o three deades o ativism. his “maniesto” about teahing people ho to 
build prolaims that, or the Madres, ativism and memory link to ontem-
porary issues and proposals to solve problems. It shos that their memory is 
not roen in plae or time, but rather onnets past injusties ith those o 
the present. his projet also illustrates a ruitul ollaboration beteen the 
organiation and the government, hih as absent in earlier eras.

  z  . For over thirty years, the Abuelas de 
Plaa de Mayo have searhed or their stolen grandhildren, mostly born 
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in landestine detention enters to disappeared mothers. his searh has 
involved the development o several strategies, inluding obstinate dete-
tive ork and media ampaigns. Sine the seied babies have no gron 
into young adults (in , most ould have been around thirty years old), 
the Abuelas onentrate their eorts on reahing young people, enourag-
ing individuals born during the ditatorship and doubtul o their identity 
to ontat the Abuelas or c (the Comisión Naional para el Dereho 
a la Identidad). hese rst steps an then be olloed by  testing and 
onrmation o identity. At the beginning o , ninety-seven o the es-
timated ve hundred hildren seied as the spoils o ar had reuperated 
their identity.21

Identity is at the ore o the Abuelas’ ativism and it remains the ous 
o their memory messages. heir goal is to reate aareness in Argentine 
soiety that our hundred young people, many o them appropriated by 
military amilies, remain missing. A double task, o reahing the publi 
ith appealing messages and o eduating the publi about state terrorism, 
harateries this searh or identity. he arriers o these messages range 
rom books to theater perormanes, rom television programs to sports 
and musi ativities. Posters, print ads, radio spots, and television om-
merials promote these ative ampaigns through the slogan: “I you doubt 
your identity.”22 he oial and private unding given to the Abuelas, in-
luding rom oreign soures, makes possible the prodution o printed 
material, as this organiation does not sell merhandise. he books and 
other publiations produed by the Abuelas are provided ree o harge.2 
Hoever, ollaborators do make and sell produts designed to honor the 
Abuelas and to raise money or their ause.

he Abuelas have several publiations, inluding their (print and online) 
monthly bulletin Mensuario and various books. In ommemoration o 
their thirtieth anniversary, in , they ompiled data and images dou-
menting the organiation’s history and ahievements, hih they published 
in three books. he rst, La historia de las abuelas: 30 años de búsqueda, 
desribes the varying politial ontexts in hih the Abuelas’ searhes 
have taken plae. he seond, Abuelas de Plaza de Mayo: Fotografías de 30 
años en lucha, is a small oee-table book ith senes o amily gatherings, 
reuperated grandhildren meeting their relatives, everyday ork at the 
Abuelas’ oes, marhes, events honoring the Abuelas, and the For Iden-
tity projets (disussed belo). A visual mosai o the Abuelas’ struggle, it 
ombines the publi and the more intimate moments o their ativities. he 
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third book, Niños desaparecidos: Jóvenes localizados en la Argentina de 1975 
a 2007, douments the Abuelas’ ativism. his book visually onveys the 
ontinuing presene o the abduted and the emptiness le by their dis-
appearanes, through photos o the parents o the missing grandhildren 
and o the grandhildren themselves. It also inludes photos o reuperated 
grandhildren and estimated dates-o-birth oupled ith an empty spae 
here a photo should be or hildren born in aptivity. his ombination 
o photos and empty boxes represents the ragmentation o amilies and the 
many spaes that the Abuelas hope to ll through their searh.

he “For Identity” projets are a ruial omponent o the Abuelas’ or-
ganiation.24 hese projets have broadened the disursive and delibera-
tive spaes o their struggle, partiularly among younger Argentine genera-
tions. hey inorporate strategies o entertainment eduation that involve 
designing messages to amuse, eduate, reate avorable attitudes, and 
hange behavior.25 For the Abuelas, memory is at the servie o reovering 
their grandhildren; their ampaigns thus entertain in order to promote 
investigations and gain allies or their ause. he pioneer venture o this 
sort as eatro X la Identidad (heater For Identity), an annual series o 
ree perormanes launhed in .26 As a ollaborative projet beteen 
the Abuelas de Plaa de Mayo and playrights, ators, and diretors, most 
o the plays address the kidnapping o babies and issues o identity. Aer 
eah perormane, the Abuelas and the ators give brie presentations that 
expliitly link the play to the ampaign or identity.27

he latest “For Identity” projet as elevisión X la Identidad (elevision 
For Identity), a series o three programs honoring the Abuelas’ thirtieth an-
niversary, broadast in Otober  by a major television netork, eleé. 
It presented the organiation’s ork through tional representations o 
real ases o reuperated grandhildren. he series as a suess, demon-
strating the potential o ommerial television as a vehile or transmitting 
memories o state terrorism. It both generated good ratings and prompted 
inreased alls to the oes o the Abuelas by young people ho thought 
that they might be hildren o desapareidos.

“For Identity” projets involve the partiipation o individuals and or-
ganiations that independently produe memory artiats. his is the ase 
ith the -shirts that organiers sell at the theater perormanes.28 hese 
-shirts bear the insription “eatro X la Identidad” and the group’s logo (a 
mask ith a smiling and peaeul ae beteen the to aes representing 
Comedy and ragedy).29 he printed mottos ous on the Abuelas’ relent-
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less searh, and inlude insriptions like: “here are still  disappeared 
hildren; e have to nd them” or “When you assume responsibility or 
history . . . you beome part o it . . . until the appearane o the last ap-
propriated grandhild.” Hene, the -shirts both help to over the peror-
manes’ expenses and serve as arriers o the Abuelas’ message.

As noted above, there exist memory produts hose sales benet the 
Abuelas, although the Abuelas do not sell them. One month aer the 
broadast o elevisión X la Identidad, the netork eleé and the nes-
paper Página/12 joined ores or the massive distribution o a  o the 
programs and donated the proeeds to the Abuelas. o ommemorate the 
organiation’s thirtieth anniversary, three lmmakers oered the Abuelas 
prots earned by launhing a speial edition o their lms: Luis Pueno’s 
The Ocial Story; David Blaustein’s Spoils of War; and Andrés Habbeger’s 
(h)Historias cotidianas. Both the television series and these lms address 
the experiene and eets o state terrorism on the hildren o desapare-
idos. he lms’ distribution has multiple advantages: the transmission 
o memory messages; support (both soially and sally) or the Abuelas’ 
searh; and eduating the publi. Hene, hile the Abuelas may give aay 
hat they produe, other groups and individuals involve themselves in the 
marketing o memory through the sale o several related artiats.0

..... he members o this poerul and noisy group have gained re-
ognition through an intense presene in the streets. ..... as organied 
in  by the adult sons and daughters o the disappeared, and beame 
amous or its esrahes, reative ampaigns o publi ondemnation aimed 
at shaming torturers and assassins ho beneted rom impunity las.1 In 
spite o the nulliation o these las, ertain riminals remain at large; in 
, I partook in the reneed ativism o ..... through an esrahe 
against a urrent proseutor ho had orged douments in order to steal 
property rom desapareidos.2 While the group divided into separate a-
tions in , by  the ation that split o ( — no periods) had 
eased to exist. Over the years, ..... has gron to inlude members that 
do not have disappeared relatives, thus inorporating a ne generation o 
ativists into the human rights movement.

..... markets memory through messages that reet the group’s goals 
and its support or other organiations. ..... reprodues memory mes-
sages in banners and ollage posters, hih they bring to demonstrations 
and ommemorations, that vindiate their disappeared parents’ ativism; 
denoune torturers, assassins, and their aomplies; and inorm the pub-
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li about legislators ho have voted or the impunity las. ..... makes 
a point o providing preise data on those responsible or the repression 
and the legaliation o impunity. Sometimes they sell memory artiats, the 
proeeds o hih help to over their expenses. In , these inluded a 
-shirt ith the image o the “Hear no evil, see no evil, speak no evil” mon-
keys, and the added insription “Indierene is a pat ith impunity.” In 
pairing these sentiments, ..... members hope to raise the sensibilities 
o bystanders to the terror and o those ho remain indierent to urrent 
struggles or aountability. ..... also sells blank notebooks ith the 
insription “he impossible only takes longer” on the over. A snail image 
also appears on the over, symboliing the very slo pae o advanement 
in the long ght against impunity.

his organiation maintains lose ties ith the Abuelas. he over o 
their  alendar reads, “Abuelas de Plaa de Mayo, –, 3 Years  
o Struggle For Identity and Justie. An Homage rom .....” Images o 
the Abuelas and a ngerprint, symboliing identity, adorn the alendar. 
..... has insribed the bak over ith a letter praising and thank-
ing the Abuelas or their ork in leading the searh or the desaparei-
dos, and their promise to ontinue this ork. Additionally, every page 
o the alendar provides inormation on hat individuals should do i 
they doubt their identity, inluding ontat inormation or the Abuelas,  
c, and Hermanos, a group ithin ..... that ouses on the searh 
or stolen babies ho are sisters and brothers o its members.

he alendar, a publi representation o .....’s alliane ith the 
Abuelas, urther honors the Abuelas by summariing important ats re-
garding their three deades o ativism; and it portrays ..... as both 
their ollaborators and their heirs. Photos o the Abuelas demonstrating, 
desriptions o their main triumphs, explanations o the organiation’s 
strategies, and their mottos ll its pages. Providing a hronology o the 
milestones ahieved in the searh or grandhildren, the ..... alendar 
ombines data on legal resolutions ith slogans like “Let’s struggle together 
against impunity,” details on reuperated grandhildren, and inormation 
on the ultural projets/artists ho ollaborated ith the Abuelas in the 
alendar. It both rites the memory o the organiation and beomes an-
other tool in the searh or identity, an intergenerational ollaboration ex-
emplary o memory at the servie o justie.

..... distributes memory messages through several arriers. Ho-
ever, selling memory artiats is not integral to all o their publi appear-
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anes; their disruptive and estive esrahes remain the entral arriers or 
their message. For example, hile they oered -shirts and alendars at 
the inauguration o a Spae or Memory, ..... members sell no prod-
uts during an esrahe; instead, they ous their eorts on hanting slo-
gans against the target o the esrahe, painting the sidealks ith mot-
tos, and giving aay yers ith inormation about the rimes perpetrators 
ommitted.

Human Rights Institutions
he to institutions that I disuss here, the Instituto Espaio para la Me-
moria () and Memoria Abierta, ere developed in ollaboration ith 
human rights organiations and ativists. Both institutions organie edu-
ational, aademi, and ultural ativities, inluding onerenes, ork-
shops, publi talks, sreenings, and the prodution o memory artiats —  
demonstrating ho ators in the eld o human rights ombine eorts or 
the preservation o memories o state terrorism.

 c   . he , reated in  by the 
government o the ity o Buenos Aires, onsists o several human rights 
organiations, members o the ity’s government, and publi gures om-
mitted to the deense o human rights. Its ork, entered in Buenos Aires, 
denounes the rimes o, and the poliies that originated and supported, 
state terrorism. Its memory produts — useul eduational devies — dis-
seminate data obtained through investigations. he institute also oordi-
nates ativities, inluding visits to ormer torture enters, like .4

he  has several publiations, many o hih an be aessed through 
its ebsite. Among the material that it distributed or ree in  as the 
Sculpture Prize book on the international ontest or the sulptures reated 
or the Parue de la Memoria. Photos o the inning projets and om-
ments by the artists about their motivations to partiipate in the ontest, 
as ell as the rationales or their artork, omprise this book. It thereore 
oers insights into the debates about representations o the past and dei-
sions about hat belongs, and hy, at an oially unded memory site.5 
Another important  publiation is a report o their ativities sine the 
institute’s reation, hih oers details o the nature and sope o its ol-
laboration ith dierent organiations and governmental institutions.  
also provides postards, bulletins, and posters, suh as a giant map o the 
landestine torture enters that operated in Buenos Aires.

he institute exemplies the deliberative spae beteen ivil soiety and 
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the state. he objetives o ’s ativities, the ontent o its messages, and 
the goods that it distributes result rom interations ith an administra-
tion that supports poliies developed by human rights organiations. O-
ial unding is key to the organiation o events and the ree distribution 
o ostly eduational materials. he politial ill o uture administra-
tions ould thus greatly aet  and make other ators responsible or 
its maintenane. A hanged politial ontext ould mean that  ill have 
to ompete or alternative unding rom national and international soures 
that support human rights auses.

 . his organiation represented the oordinated a-
tion o several groups: Asamblea Permanente por los Derehos Humanos 
(); Centro de Estudios Legales y Soiales (c); Fundaión Memoria 
História y Soial Argentina; Madres de Plaa de Mayo — Línea Funda-
dora; and Serviio Pa y Justiia (). Its mission is to preserve the 
memory o hat happened in the period o state terrorism and to oment 
ooperation beteen dierent arhives that ontain inormation about the 
period.6 As ith the , unding is entral to the ativities o this institu-
tion, hih urrently has the support o the government and several inter-
national oundations.7 Memoria Abierta has more varied unding soures 
than , hoever, and thus less dependeny on oial support.

his institution sells memory produts that omplement its ork, as the 
means or distributing its researh projets. A primary ativity o Memoria 
Abierta is the riting o memory through intervies ith human rights 
ativists, opinion leaders, intelletuals, artists, vitims o state terrorism, 
and average itiens ho itnessed the terror. In , the arhive had 
over ve hundred oral histories, an invaluable resoure or researhers and 
eduators.

Memoria Abierta produes knoledge aligned ith its mission and the 
politis o memory put orth by human rights organiations. he produts 
on sale serve as eduational devies. At the end o , it had published 
a set o three c-s entitled “De memoria: estimonios, textos y otras 
uentes sobre el terrorismo de estado en la Argentina.”8 exts and testi-
mony about the massive mobiliations and the groth o soial and politi-
al movements in the – period omprise the rst c-, “La prima-
vera de los pueblos.” he seond c-, “El  de Maro : El golpe y el 
terrorismo del estado,” inludes texts and douments about the soial and 
politial environment preeding the military oup and the onsolidation 
o the ditatorship. he nal c-, “3: La transiión demorátia y 
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el amino haia la justiia,” inludes testimony, soure material, and texts 
that address the beginning o ivilian rule, the debates related to the searh 
or truth and justie, and the dierent proposals promoted by human rights 
ativists and the state. Another multimedia produt o this institution is an 
interative c- about El Vesubio, a ormer torture enter; it ombines 
testimony and soure materials, inluding animated reonstrutions o the 
demolished building. Draing on the ords o the poet Juan Gelman, e 
an say that the institution is helping to eave the uilt o the nation’s ol-
letive memory.9

Independent Produers o Memory Artiats
In addition to human rights organiations and institutions, several inde-
pendent produers represent and transmit memories through a ide range 
o goods. o illustrate this ategory, I ous on reative entrepreneurs ho 
sell objets ith a memory theme.

/. In  I identied several artists ho sell 
photos o ativists, partiularly o their marhes, that have beome mem-
ory landmarks o Buenos Aires’ landsape. In these photos, sold on the 
street o Buenos Aires, politiied portrayals o the Madres, Abuelas, and 
..... are juxtaposed ith ultural portrayals o tango daners. urko 
Alí sells his piees rom a stand at the San elmo neighborhood street air, 
hih attrats a large publi paked ith tourists. His photos depit many 
themes, inluding street senes and arhiteture, and are ramed in ood 
or mounted on ood to reate retablo-style, three-dimensional displays. 
His memory-themed piees inlude images o the Madres’ marhes and 
the .....’s esrahes. urko Alí is an artist/ativist involved in several 
projets; his politial ideology and support o these ativists’ ork inspires 
this partiular merhandise.40

Portrayals o the Madres, the Abuelas, and other memory ativists are 
also part o the olletions o photographers ho sell images o tango dan-
ers and additional senes o Buenos Aires ulture at the Sunday airs at 
Plaa Dorrego, San elmo, and at the Caminito in La Boa neighborhood, 
another ommon stop or tourists. hese artists’ appreiation o human 
rights ation motivates their hoie to inorporate suh themes into their 
on ork.41 Some examples o the senes aptured by the photographs in-
lude the monument in the suare aing the Congress building, ith a 
large grato o the ords “Neither oblivion nor pardon”; and images o 
the Madres demonstrating, some ith the banner o ..... behind them.
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While not the top sellers, these photographs represent initiatives o pro-
dution and distribution o memory artiats independent rom those o 
the human rights organiations. Moreover, the photos that the artists sell 
in street airs provide one o e opportunities to buy memory artiats or 
tourists ho annot attend the Madres’ marhes or other “memory ats.” 
hese produts — both through their prodution and in their nal material 
orm — support human rights memory and are an option or those seeking 
to buy “politially orret” souvenirs, hih in Argentina link to knon 
soial movements.

f     z  . he designer 
eo Gino, ho employs ashion as a ommuniation medium, based his 
 ashion line Moda X la Identidad on identity. he olletion honored 
the Abuelas or demanding the right to identity and or their struggle in 
onurrently restoring memory and amily to their grandhildren. When 
he approahed the Abuelas, Gino had already produed ashion ith an 
eologial orientation, using natural bers and dyed loth rom indigenous 
ommunities.42 he artork hosen to deorate the  -shirts as rom 
a series o paintings o the Abuelas earing hite kerhies by elebrated 
artist Milo Lokett.4 (Most o the Abuelas are also Madres o desapare-
idos, but they do not alays ear kerhies in their publi appearanes.) 
his demonstrates a three-pronged link beteen ommitted artists ho 
admire the Abuelas, soially responsible “green” ashion, and the human 
rights movement.

Gino used the Abuelas’ photographs as a resoure.44 He designed s-
style rainoats inspired by images o the Abuelas marhing in the rain. He 
produed orange garments, the olor o the Abuelas’ media brohures. His 
olletion also inluded dark-olored lothing, hih symbolied the years 
o terror; long ollars partially overing the ae, and thus hiding the iden-
tity o the earer; and outts ith hite hoods that represented kerhies. 
For the presentation o his line, Gino invited an atress ho played the 
daughter o a desapareido in a popular television series, Montecristo, to 
model. I e add to this piture the presene o several Abuelas and sup-
porters at the event, and the at that Gino gave aay over one hundred 
-shirts to the publi, e see that the designer managed to perorm an at 
o memory in the oen rivolous sphere o the ashion orld.45 he ashion 
sho, and its broadast or over three months by a  ashion hannel, 
undeniably meant an opportunity to promote the Abuelas’ struggle in a 
sphere that onventionally ignores the human rights movement.46
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While a uniue and ontributive prodution, the memory projet be-
hind the ashion line may not have eetively reahed the publi. Press 
releases sought to promote this olletion in irles less amiliar ith the 
ork o the Abuelas, but they only provided sound bites o the designer’s 
rationale or his reations. While press overage did involve a disussion 
o the meaning behind the garments themselves (e.g., that they “over the 
ae, representing the lak o identity”),47 they laked an explanation o 
the hoies and motivation behind the design o spei items.48 Media 
appraisals o the ashion line thus ailed to reet the diverse motives that 
led the designer, the artist, and the Abuelas to ollaborate in this venture. 
his demonstrates a uniue translation o three deades o searhing or 
kidnapped grandhildren into produts that must ompete in a spei 
market.

he ashion olletion ertainly presents a ne tist in the prodution 
and distribution o memory goods. Indeed, simply reating an assoiation 
beteen the Abuelas and the ashion orld is a bold move. he Abuelas’ 
agreement to partiipate in the projet urther suggests a illingness to 

Figure . -shirts honoring the Abuelas de Plaa de Mayo, produed by eo Gino, 
artork by Milo Lokett. (Photograph by Susana Kaiser)
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explore ne venues to onvey their message. Although it is the only ase 
that I ound ith this kind o representation o an organiation’s struggle, 
it opens the possibility or similar ventures and produts in the uture. But 
the uestion remains: ho an they ontribute to transmitting memory 
messages, and ho (i anyone) benets rom the monetary prots that are 
realied in suh reative endeavors.

About the Consumption of Memory Artifacts

Sine the onsumer is at the other end o the prodution proess, s/he must 
be addressed in understanding memory artiats: Who onsumes mem-
ory? Ho do people respond to memory artiats? Ho do these represen-
tations o the past impat the user? Barbara Kruger’s ioni image “I Shop 
hereore I Am” beame a motto symboliing a soiety obsessed ith on-
suming. Going beyond this general harateriation o a materially preo-
upied soiety, ho does hat e buy dene us? Are e hat e onsume? 
Does the onsumption o memory artiats turn us into memory-keepers 
and transmitters? -shirts, or example, as alking billboards deorated by 
numerous slogans and symbols, may beome vehiles or people to voie 
their ideologial positions. What does it mean to ear these messages?

We need to study the use o memory produts in the same ay that e 
study media audienes.49 Media researh today enters on the soial at 
o onsuming media, on the analysis o the enounter beteen the mes-
sage and the people.50 Whatever the intentions o human rights ativists 
and independent artists in produing a memory produt (the enoding), 
its meaning ill have dierent interpretations depending on ho uses and 
onsumes it (the deoding).51 While the enoding o the message is the 
point o departure, its irulation and reeption are also moments o the 
prodution proess. Who e are shapes our interpretations o hat e 
read, ath, listen to, and, I ould argue, the memory produts that e buy,  
give aay, use, and ear. Dierenes o age, gender, ethniity, and knol-
edge o a partiular topi aet people’s diverse interpretations o messages. 
An Argentine teenager earing an ..... -shirt and a Spanish tourist 
ho attends a Madres’ marh and buys a money lip as a souvenir are very 
dierent.

he reasons hy e buy and onsume memory produts vary depending 
on the individual engaged in this proess, ho an be a loal or a oreigner, 
a supporter o the human rights movement, or someone simply looking 
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or a speial souvenir. Motives may inlude helping the ause, anting a 
memento rom a group or event, expressing a politial position on the di-
tatorship, and atively promoting a human rights memory by using and/or 
giving aay these produts. he harateristis o the produt also inu-
ene the motives o onsumption. Books and c-s serve as inorma-
tional and eduational devies. Goods suh as key rings and oee mugs 
onorm to a separate ategory o olletion or gi-giving.

Dierenes also emerge based on the seller and loation o selling these 
objets. Loations here memory ats take plae reveal interation be-
teen the publi and relatives o the desapareidos, moments ith a strong 
presene o those ho are absent — and here buying an imply a orm 
o dialogue ith them. his an be seen at the Plaa de Mayo during the 
Madres’ marhes; aer a perormane o eatro X la Identidad, here the 
publi is emotionally touhed by a play; and at a ommemoration here 
attendees have talked to members o ..... hese oasions ompare to 
people’s interation ith memorial sites, here dialogue beteen visitors 
and the dead may nurture a soiety’s memories.52

While e ponder i memory-themed photos are just another souvenir or 
tourists, e might also ask i there is a ay to ontextualie the delivery o 
memory produts as presents, or e may onder ho riends and relatives 
ill appreiate and understand the meaning o these objets. As a oman 
rom Buenos Aires shopping at the Madres’ stand told me: “I buy one [mug] 
eah time that I ome here and then keep them or hen I need to give a 
present.” Irrespetive o the amiliarity o her riends ith the Madres, 
henever they use this mug at their homes or in their orkplaes they ill 
engage ith the Madres’ message, and thereby memory transmission ill 
take plae through this produt.

hose buying rom independent artists may not have attended any 
memory events. As the Madres and the Abuelas are ell-knon abroad, it 
is oreign tourists ho buy most o their produts.5 Aording to the pho-
tographers I enountered, hoever, those ho shop or memory-themed 
photos kno about human rights ativists.54 With regard to items o ash-
ion that honor the Abuelas, e an only speulate about deoding by those 
ho bought garments. Despite their sell-out suess, these produts have 
not been the subjet o any systemati market researh about their onsum-
ers. Designer Gino speulates, hoever, that onsumers are onsious o 
the politial meaning behind his ashion memory goods.55

Hene, e should ontinue to explore the onsumption o memory arti-
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ats by realiing their omplex interation ith onsumers: hoever on-
sumes them is at one deoding partiular and dierent meanings and also 
ontributing to the transmission o a message. Consumers thus beome a 
link in the memory hain.

Memory Goods or Memory Kitsch

In Argentina, e annot yet identiy a ommodiation o memories o 
state terrorism. It is hard to imagine that the hite kerhie ill ever be 
or sale. While memory goods may be used primarily to expand knol-
edge and reaaken memories o the past, they may also be exploited to 
expand onsumption. At this time, I believe that they are primarily pro-
dued and employed in the spirit o the ormer, more altruisti pratie. 
Argentina is harateried by a strong ommitment not to turn memory 
into a ommodity.

he at that human rights organiations and institutions dominate the 
prodution o memory artiats suggests that these items do not have mas-
sive distribution or generate substantial prots to help over expenses. It 
is too early to see ho the organiations ill run their projets at , 
or to kno hat types o memory produts ill be distributed there. We 
annot ignore the possibility o museum stores, hih an ontribute to the 
sustainability o a museum’s operations, something appliable to all spaes 
or memory. We should remember, hoever, that monetary prots do not 
monopolie or negate possible gains rom selling (or giving aay) memory 
produts. he goods disussed here, hether sold or distributed reely, 
ontribute rst and oremost to the ontinued presene o this past in the 
publi sphere, to the urrent onstrution and transmission o memories.

As or the prodution o independent artists, there is no indiation that 
sales o these artiats generate substantial prots. While sales o the many 
onrete maniestations o “Never Again” may generate revenues, I did 
not identiy any ases in hih the use o this past has resulted in prot-
able merhandising. here also exist instanes o independent produers 
donating the proeeds o suh sales to human rights groups. Ho these 
organiations assess the value o suh ontributions ill determine their 
easibility and inorporation into their projets. Sine there is undeniably a 
ommerial angle, this ill reuire areul onsideration, in order to avoid 
endorsing or o-opting the prodution o memory artiats o no value to 
their ause.
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here is, hoever, no simple distintion beteen memory goods or 
knoledge dissemination and memory goods or prot. Whenever sale 
transations our, e must dierentiate beteen ho ontrols the pro-
dution and ho prots rom it. A manuaturer may prot monetarily, or 
example, rom the massive distribution o the kerhie that is printed on all 
kinds o merhandise. Ativists may, hoever, at the same time prot rom 
expansion o knoledge o their ause. Additionally, symbols may evolve 
as ommodied produts. Over the years, the Madres have given aay ker-
hies to thank key supporters; similar to Walter Benjamin’s analysis o 
the ork o art in an era o mehanial reprodution, the hite kerhie 
beame an aard embodied ith the aura o a uniue objet. he Madres 
may opt in the uture to reprodue this objet so as to sally benet their 
ause. Ho an e analye or judge i they deide to do a global sale o 
kerhies or raising unds? Who an uestion their authority to do so? 
Ho ould e lassiy a projet like this?

Based on the examples o politial memorabilia and memory kitsh (e.g., 
the Che paraphernalia), e should, hoever, rerain rom saying “never” to 
a shi in ous o memory goods prodution rom knoledge to monetary 
prot. I am riting at a moment in hih this situation ould hange along 
ith soial and politial transormations. Human rights organiations and 
institutions do not ontrol hat independent artists produe and sell. More 
signiantly, generational issues do and ill aet the prodution and on-
sumption o memory goods. Aer more than thirty years o ativism, the 
Madres and the Abuelas are groing old and many have passed aay. A 
younger generation may utilie dierent strategies o goods prodution in 
their ake, in the ake o this broad ave o memory, and in ne aves 
o remembering.56

his hapter has disussed the marketing o memory in the year , 
a snapshot into the ever-hanging memory senario during its latest ave. 
his ave must be ontextualied by a government expliitly supportive 
o human rights auses, as ell as by ooperation beteen vitims o past 
terror and younger generations. Whether the projets o human rights or-
ganiations and institutions, or the initiatives o independent artists and 
orporations, the prodution o memory goods ill ontinue. his pro-
dution may ous in the uture on the distribution o goods primarily or 
knoledge or or prot. he sene in Argentina in , hoever, shoed 
resiliene, emphasiing the ormer and avoiding the transormation o 
memory goods into memory kitsh. Conerns and debates on this topi 
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ill ontinue, as ill the dierent approahes or arrying out memory 
ork that does not negotiate, let alone negate, its integrity.
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 .  Conversation ith photographer urko Alí, 3 September .
 .  Intervie ith eo Gino,  July .
 .  One area o urther researh is unding, as sal matters annot be delinked rom 

disussions o the politial eonomy o memory in Argentina. he administration 
o sites that produe eduational material, and allo or the giving aay o memory 
produts, is highly unding dependent. And hile oial unding in  as 
entral to human rights movements and institutions, private unding may beome 
more important or the untioning o these entities in the uture. It ill be up to 
human rights organiations and institutions to evaluate the strings attahed to a-
epting unds, just as they must evaluate the reperussions o produing, selling, 
and/or giving aay memory goods. 


